Community Action Model
Good Neighbor (GN) - Healthy Products Policy

Advocates were worried about the

lack of fresh food in the neighborhood. Step 1: Repeat the
They were also worried about tobacco. Process
Step 5:
Advocates continue to
promote the GN idea. An Action is:
e achievable Advocates surveyed corner and
® |long-term, or sustainable liquor stores in the neighborhood.
e compels another entity to do They also surveyed community
some thing to change the agencies and residents to see
environment (place people what products they buy.
Step 4: live) for the well being of all
An Activity is: Step 2:
Advocates got 2 community agencies * An educational intervention
and the School District to adopt a policy that leads up to and supports
not to buy Kraft and Nabisco products. the action.

They got GN agreements with local food
retailers (buy less junk food\and more
local fresh food, & less tob/aleohol ads).
They went onTV, radio and newspaper!

Advocates found out the three’'most available products in

They are working to get an agency to stores were tobacco, alcohol and junk food (especially
adopt the program & provide incentives products made by Kraft and Nabisco, owned by tobacco
for GN merchants. Step 3: companies). They also found that many community

groups bought Kraft and Nabisco products & were
therefore supporting tobacco companies.

Duration of Project: 2 years Funding: $100,000



